MARIANA ARCHIPELAGO SURVEY

NOAA’s Pacific Islands Fisheries Science Center, in
collaboration with the Pacific Islands Fisheries Group (PIFG)
conducted the Mariana Archipelago Cost-Earnings Survey
during 2011 to better understand the economic and social
characteristics of boat-based fishing in Guam and the
Commonwealth of the Northern Mariana Islands. These data
establish important baselines for assessing the economic and
social impacts of future management plans, management
alternatives and actions.

WHO RESPONDED?

A total of 260 fishermen completed surveys
GUAM: 146
CNMI: 114 (Saipan: 95; Tinian: 11; Rota: 8)

Boat Fishing Traditions

Median age (years) 44 42
Years fishing from a boat 21 15

57% of survey respondents have lived in the
Marianas for their entire life
GUAM: 61% CNMI: 50%

Social Value of Fishing

As a fisherman, | am respected by the community?

84% SAY YES

BY ISLAND AREA
GUAM 85% CNMI 84%

Are you a member of a fishing club/association/group?

45% SAY YES

BY ISLAND AREA
GUAM 60% CNMI 26%

WHAT DO YOU DO WITH YOUR

CATCH?
GUAM
Sold
239
% Consume at
Home
29%
Fiesta/
Community
Event
8%
66% of Guam fishermen reported selling fish in the past 12 months
CNMI
Sold
32% Consume at
Home
30%
Fiesta/
Community
Event
6%

65% of CNMI fishermen reported selling fish in the past 12 months

Are the pelagic fish you catch an important source of food
for your family?

81% SAY YES
BY ISLAND AREA
GUAM 78% CNMI 86%

Are the bottomfish you catch an important source of food
for your family?

84% SAY YES
BY ISLAND AREA
GUAM 79% CNMI 91%

Are the reef fish you catch an important source of food for
your family?

89% SAY YES
BY ISLAND AREA
GUAM 85% CNMI 93%

Thank you for your participation
Si Yu'us ma’ase pot i pumatisipao hao guine na survey

Ghilissow reel yoomw tuuta Ioll survey yeel
For additional information contact Justin Hospital at Justin. Hospital@noaa.gov

We wish to thank the Guam Fishermen’s Cooperative
Association (GFCA) and staff at the CNMI Division of Fish
and Wildlife (DFW) for their support.

NOAA Fisheries Service

Pacific Islands Fisheries Science Center
www.pifsc.noaa.gov
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MARIANA ARCHIPELAGO
BOAT FISHING

Cost-Earnings Survey 2011
Preliminary Results
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CATCH AND GEAR YOUR BOAT FISHING TRIPS BOAT PROFILE
In the past 12 months approximately how many total Do you own the boat you fish on?
ds of fish did tch? i
pounds 0 (I;SUAIMVOU catc Approximately how many boat fishing trips did you take over the How much money was spent on your most recent TROLLING trip? 61% SAY YES
past 12 months? GUAM CNMI BY ISLAND AREA
. $235 $184 GUAM 69% CNMI 51%
. Food/Bev  Other
Bait 9% 1% Median Boat Characteristics
Ice 3% Boat Fuel

8%

70% GUAM CNMI

Percentage of survey responses

Percentage of survey responses

Truck Boat Length (feet) 21.3 17.7
Fuel
L ] N _ 9% Horsepcl)wer 150 90
None 1 -53 51-1 go 101 -2(;50 251 -5(?0 >5og Year Built 1989 1990
pouncts - poinds PO s poin® : : Year Purchased 2005 2003
M pelagics W bottomfish | reef fish Once a Once ever Once a 1-2 trips 2-3 trips 4 or more
mtig’g; or other weel week per week per week trwge;?(er Purchase Price ($) 16,000 8,000
CNMI I GUAM M How much money was spent on your most recent BOTTOMFISH trip? NUber of boats Surveyed 99 58
45
0 In the past 12 months, how many of your boat fishing GUAM CNMI — .
. 0 Distribution of Boat Size
35 trips were primarily: $1 65 $1 32 €0
= GUAM CNMI Food/Bev Other

) Bait 14% 1% 50
Atulai Spear Reef-Net Spear Reef-Net al

Percentage of survey responses

o F Trolling o Boat Fuel 8
| ._ _ Shallow 3% 8% 1% 9 3% 10% S
. | m Bottom ’ - . Atulai 1% . 38% | 55% § 40
pg= B E"EH N 10% " 0% 2
5 A i (]
0 d - | s | ) -‘g
None 1-50 51-100 101-250 251-500 >500 Deep ' © 20
pounds pounds pounds pounds pounds &
- bottomfish f fish Bottom Shallow Truck Fuel
M pelagics [ bottomfis| 1 reef fis 14% Trolling - Deep Bottom 10% 10
i . 4] - - . .
Percentage of fishermen who used each gear type o How much money was spent on your most recent REEF FISHING trip? <16feet  16-20feet  21-25fcet  26-30feet 30 feet
on a boat fishing trip in the past 12 months In the past 12 months, how many of your boat fishing
GUAM CNMI trips were Qrimar”y: GUAM CNMI Il GUAM Il CNMI
Toling o 86 GUAM CNMI $125 o $94 o
! Both Local and Both Local and i Food/Bev 0 . ISning Inves mgn .
Deep Water Bottomfish 57 66 Federal Waters Federal Waters Bait 12% 1% Estimated Current Market Value, in Dollars (Median)

Shallow Water Bottomfish 59 64 42% 40% 1% Boat Fuel
, Ice 53% GUAM CNMI
Atulai 83 55

1% Electronics 2,500 2,000
Spear fishing 32 50 ) )
Net fishing 8 14 Gear 5,000 2,650
Other 3 10 Boat (including motor(s) and trailer) 20,000 10,000

Truck Fuel
Federal Waters Federal Waters
On average, fishermen used 3 different gear types in the past 12 months 28% 24% 22%




